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2013 Whole Foods
2012 Costco
2011 Burberry
2010 Amazon
2009 Apple Retail
2008 Tesco
2007 Inditex

2. E BEERZEET International Retailer of the Year
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2013 LVMH
2012 lkea
2011 Inditex

2010 Primark

2009 Inditex; A 424 Mothercare
2008 H&M

2007 lkea
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2012 Charlie Mayfield (9% [E John Lewis 2 F] # )

2011 Roger N Farah, President & Chief Operating Officer, Ralph Lauren

2010 Angela Ahrendts, CEO, Burberry

2009 Ron Johnson, Senior Vice President of Retail, Apple, Inc.

2008 Myron E. (Mike) Ullman, Ill, Chairman of the Board & Chief Executive Officer,
J.C. Penney Company, Inc.
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