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HEE company-owned store
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3.8

MEE franchised store
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MFEHF ccommerce
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4.9

BRI IE  data mining
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4.10

B g  data warehouse
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4,11

B W business intelligence! B1}
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B self check-out

HEEREELE e nfTeay Sasn. O AR e,
4,13

ITREARE onder point system
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thE B 4L 1E  collaborative planning, forecasting & replenishment(CPFR)
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5. 1
BE rck
s e R R
5.2
MANERE gondola
Mo e R,
5.3
By FREE frec-standing rack structure
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5.4
BIEXEE lixed rack
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5.5
B %E shopping cart
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5.6
MWE shopping basket
A CEEHGE & L
5.7
BRI %S  kiosk
HRAER S SR EREE Y TR AR LTSRS,
5.8
W ice table
R o ] e M R S L AR LR
5.9
WEE canl .
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F HEEER

6.1 EMEE
6. 1.1
BRI supp
) 2 0 ok 20
6.1.2
5 W WA AE
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6. 1.3

HTHN PR & 8T
6, 1.4

FMEE  parclig

M i B A D
6.1.5

ERiTR
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6. 1.6

iTREE  order acceplance

FE ol T TR A RO R 2 BTt I T R
6.1.7

WEME  lead time
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G.1.8

HchE M centralized purchasing
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6.1.9

HEEN lforward boying
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6.1.10

ERITHE fixed order quantity
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B 1.1

EEITE fixed order interval
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I oy e 5 A S TR A R R
6.1.12

B&ER coopernlive purchasing

o A i ol O 5 0 4 16 ] 0k 1 79 A A M PR A .
6.1.13

E2HITME cconomic order quantily

L6 TR R BT I el R T IR R R (R TR .
6. 1.14

RS E  tying contract

{36 FaF 70 el B T A D R O D g T A AR ) AR
8 iy 37 0 o A R R D
6. 1.15

Rits @i  comulative quantily discount
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6. 1.6

EEMIEM returns percentage

BRSO YT e O R
6.7 ®iE
6.2.1
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SRS AENENEAERMES. DR AF SRS AR S ES R R
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6. 2.2

HKREE hot tag

BESESRLRNNN LEE. IRLS - BAKER.
6.2.3

LPEMIRE real-time tracking system

) ] vl S I R T B S e B
6.2.4

A  palletize

EANRERE L DGR M{rkER TS,
6.2.5

HRTEHE  pallet exchange program

M B AL B EE AR A Wil il i R e, B SR,
6.2.6

HMME®MEE  pallet Now racks
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6.2.7
MM E  deck opening
& T R ) Y o )
6.2.8
RM\UEE  pallet rack
B EEAYE R REAHEEER,
6.2.9
WWH  Torklift truck
DBENEE g iTHEN. TEERE THES WRRTHA L FUESHRHELCETH
.
6.2. 10
| % locator file
T I U B
6.2 11
TS location transfer
e Cop AT Tl 5 ) R,
6.2.12
B4 warchouose transfer
HMN - L BES Wb,
6.2.13
ERRE  direct store delivery( DS
0 i A 18 O Ak 3 A S
6.2, 14
B—RE  centralized delivery
149 e 8 v A P A R .
6.2, 15
MELE disiribation warehouse
B 1 T 60 % 50 RN LA R 18 e PR T A PR R I 0 Sh vy 0 R L
6.2, 16
i & delivery coslz
S BE RS 1% 7% sh A e A 0 e R SRk
6.2.17
Miies place of delivery
2% 75 Sh i it H it e,
6.2, 18
MERAR delivery risk
HHCHEA R SIS ER A IR T e R AT .
6.2.18
MEWHEM notily before delivery
TEMCEE SR A 8 R SR B ] .
6.2. 20
| MiEE delivery date
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6. 222
MEEE delivery cycle
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6, 2.23
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6. 2 24
iR zero returns
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6.2 25
HAEETE  retorn goods handling

Wl R, TR,

6.2.26

BEd s  return cenfer

S99 A e o 20O A [ N L
6.2.27

B¥E packaging area

8 B e R ATt e B
6.3 BHFEDR
6.3.1

MR tally sheel

T i 08 B U0 0N R ey o eE.
6.3.2

#HEIER  poods received reconds
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6.3.3

MW  receiving inspection

BERTEd o AR R L G B R
6.3.4

WMEETEE IR nel storage area

0 P LT O 0 O S O OB AR R

6.3.5
WS refrigerated freight

e R R B RS AL L E T TE 5.

6.3.6

HEEME  refrigeraied warehoose
FH e il e 0 DG o R R R L ST

6.3.7
A A ME  (reczer
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6.3.8
My process center
EMEERnTARNERRAR. ARG EM AR EETNS.
6.3.9
4 invenlory
] FET 34 40 10 (o BB AL
6.3.10
HBFERE stock cycle time

FE—E RLIH PN PRS0 M MA RS B R Y S i (]
6.3.11
ERE  zero stock
AL TE R Y R — D R TL A SR TR T o R L PR TER ot o o i A T
Femanas,
B.3.12
R  ncpative stock
MR TR RS RO TRR.
6.3.13
HEETE  salely stock
€3 Gk T O Y O TR BT O R — O PR P R b LB 0 NG 0 e R Y Y
6.3.14
RS lorward reserve stock
PR ol L0 A 0 8 s
6.3.15
RERFEN salety stock lime
MEAF O] SR 0 4 KR
6. 3. 16
WIEHITF  cycle stock
JT -1 1 88 T 2 ) T e o R - LA
6.3.17
BHEEE  stock modification
TR W R SRS T R .
6.3.18
e  inventory report
LR R RS Rt AR B
6.3.19
FHEM  inventory balance
FRATmEahENE AR R S R ik 2 .
6. 3.20
FHEM inventory age
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6,3 21
MY E  Inventory lornover
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6. 3.22

HEEE obsolete invenbory

AR R EE G ETNTE.
6. 323

FTHESN  scasonal invenlory

HMEETERRNEREEENEERMT 0.
6. 3. 24

FHfEsE  average inventory

#FH T IR OB FRY BN TRAN .
B6.3.25

WMEFHE cnding invenlory

T — S+ MBS BEaT . B4 47 i 47 3
E.3.26

EEFE  on-hand balance

fEAicE LA AE 1.
B 3. 27

e EE complete inventory

— I RITE BT AT O 0L K 58 o R R O T
6. 3. 28

B iE  owt-of-stock

HEEnxet . FHHRAFRNES.
6.3 29

EIE®E stock-out rate

Bl T 0 A 2 R % L R R RO R T DC R A
6.3.30

EBHEAE out-ol-stock costs

f T il BT 8 0 R 5 Y 10 o ol I A R A
6.3.31

KRIERIE  want book

R0 T Y 0 S R R T L
6.3.32

MR input verification

B A BT S AR I Sl SRR .
6.3.33

1THIEE order lrequency

T AL e 2 R o i A
6.3 34

ITMHEE order pick storage area
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6.3.35

#ME cross docking
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6. 3. 36
HHWERE  warchouse management system{ WMS)
FEL 8 O L€ R O PR DA B L PR T ) i A B AR R R B

7 MEED

7.1

e sale

Al 3 1) 107 S A A0 e o O L iR
1.2

HHME  net sale
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7.3 ~

-

BHEH  expe el
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7.4

AEIEEN _opfraling in
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7.5

4 e :

17145 6 50 1 el 0
7.6

BA  expen

fE 62 3% 1 B o 10 EE
7.7

REmEE ol 1“ A cost

A 3T ) R
T |

AT otilinies by
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| EH pgross margin
| RGR B VES R
7.10

FEHE pross margin rate

EH SN M, RSB EENEEE—.
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ERHFERSEAS  pross margin relurn on inventory( GMROIL)
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BEFARE= RS TR EREME =0l EH R/ RN,
7,12

AEH  net profit
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7.13
HAEEH contribution margin

5P A B A R T
7.14

£l AEE cost method of accounting

fE—-HE RN R AR A R E R LA .
115

MR sale Moor

B 7 i O 9 L B AT 0 1 5 s
7. 16

¥ per linear meter sale

TR L BT O BE - 9 o B O 6 O
7.7

W per squure meler sale

S B
.18

A8 per capila sale

- 2 A TR A
7.19

AWM EEES  sale efliciency ratio

R 0 0 0 O o5 00 22 B o LA O R e I LE .
7.2

MMEY  sales benchmark

TN A B S LS L M TR REE .
.21

FEE N came store sale

JF e — 5 L0 L ff S Ol ) 7 10 0
7.22

HEH#®E daily mean salefl). M. 5)

MOLGE S F V-
7.23

MHEE Clinancial report

e e po MR BEN SRt BN SRR .
7.24

BHELHE chiel financial officer

el i MRS LM A,
7.25

EWAHIEE  key performance indicator{ KP1)

05 0 i Y BN b A N L BR AL AC.
7.286

AIRZEWME labor as percent of sale
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7.27
WEHE  wallet share
ATHEEFHFHHESFEEREAAN T Sa i,
7.2B
B days of payment
T M 0 et Y 2 O B T 4 0 S R R B R
7.29
## damage report
B T 480 25 9 [0 1 9 0

B 5 b A P A O e DTG e AT Ak

7.30
LW #E  actual space
TE T b i B0 A 8 1 G

B HiEw¥m

8.1 MEnx
8. 1.1

P O 2 3 i 0 0 00 B

Lol b g Tk

ERTREMURT
B.1.5
LT 1
T 8
8. 1.6
HWE sorap
MO el T 20 8L B A
B.1.7
ERESHRE product life cycle
7 i B 1T o B o AL 0 A ) 0 B R A0 R 4L 00 B E L RN B
fir B2
83.1.8
RN guarantee period
Hi e E TR & T R R ENR,
B.1.8
FRANEE  loge
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10

iR E Cact tag

BSF a2 R AR RS .

1"

BREIFESE  weight tag

HHA SRS RIS SR A Retm . ne . R SRR,
12

B 845  off-price label

TE B & b B b AT B A

13

B siyle

P OG04 0F 508 e W LR,

i4

B eategory
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o] LA A .

8 1.

15
@BMEEH  category management
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M.

8.1

8. 1.

B. 1.

8.1

8.1

16

SERF  eategory killer

AR R U PR S LR T R
17

BN depth of merchandise

M — 2 0 ot S A I

1]

BEEE breadih of merchandise

T B S A D S R

19

BEREE merchandise mix

TR G MR B R R LS R HE T e B S
20

MEME  varicty

e oy E NP AT S

2]

M SESREN  assortment

At ol £ R A i e S R L L
&2

FHEE®RE cros ratio
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8.1.23
EREM product reckoning
T 30 B O A Lo T
B.2 W&
B.2.1
W receiving

R 0 G5 B O BB B R R R R R .
g.2.2

TEWHE space management

BT B 05 ) SR S I AR A R R R AL
B.2.3

BRARER panogram

ok =6 i S iy = e TR i 1 o L R A S
B.2 4

BAEME® display positioning management

A e M B R R LR T AR AT,
B.2.5

SR EW  Tirst in first oot

7 R o o YR O o I A 0 e O A L D T Y T A O
B.2.6

EifEH last-in first-out
J T o e AT L e OE T AU 0 R LR AR (AL R R e & S TR
82,7
T drop
oI E L A A R .
£2.8
EE  display on shelf
s RS Re L.
g2.9
&R  moving line
B R N e 3 O T A Y R T A
B 210
WEE polden line
AAEREFM RERIEMERBE PO, - NN T EEMLL Loy, sy
BO em~120 em 4.
821
EE¥  display
N e ) L
8 2 12
FIEEEM  cross display
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EHER  vertical display
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B.2. 14

WiEREY lorward display

Tl BB T TR RS R T R DU DR RO A TR B TR T R R
B.2.15

FiTER  horizontal display

o 8 0 e - AT B P 2 T 1] — AT R
B.2.16

M (oor mega-display

TERENEN BT R . N A D b L 0 A o i R 40 A B B S
8.2.17

WWE  end cap

590 R R A i R A B R
8.2.18

WEREM TG base display

T D T R R Y R AR
82,19

ABEF  mass display

{6 3 S5 0% U -T2 (] 0 20 O B HF R — B0 O 23 1SR T Y IR R
B.2.M

EEEEY  compare display
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8.2.21

Mg lly
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8. 2. 22

3 replenishment
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8.2.23

MW sales report
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B2 24

WM discard goods

W AR e T R
B.2. 25

BT collect

ErEME RS M FRE LS.
8.3 WRA&S
B.3.1

B counting
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8.3.2

W count sheet

% 53 B By PR i 0 HF
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8.3.3
EN@A periodic inventory
i 1 e ) R T S AR AR .
B.3.4
A  physical invenlory
PRE RN EREE SR,
8.3.5
% counting shrinkage/surplus
SEEPEANESICRSEENFERGEE.
B.4 W &EH
B.4.1
4t ticketing and marking
HirfritrEE B S Lot R,
8.4.2
M riol selling
el A Wy e S TN R A
B8.4.3
Bt price amendment
BT i e £ S 10 R
8. 4.4
¥+ price tag
UK ot e O 4 A O e B
8.4.5
REZEMHE odd pricing
A L2950 00T 1 o T L0 S N e U Y S| — e T R
8.4.6
BEREHE cven pricing
W T R o O O (O R — b FRAT N R
B.4.7
s price line
N it O Y o L - L A6 % 0 e b RO DB R
8.4.8
B Hr  price bundling
3 1o o e L A (D R A — T — A
8.5 EiHiWR
8.5.1
3% shrinkape
B T T T BRSO G T S BRI 2,
8.5.2
#iE® shrinkage percentage
MPE SR A,
B.5.3
B5#8  loss prevention
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B.5.4

HFREE B8 clectronic article surveillance sysiem( EAS)
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3.1
ABC 287 ABC analysis
A O A P A P T AT 0 — 0 Y O B e R R L LR e
i BoSe i I WAy Ry 202 AL A BT Bl 15 IR 0 S N BB 5
B EEEy A0 AL C R,
9.2
BOS20 MM 80/20 rule
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9.3
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a4
£ promotion
FHfAyEsIARy. Famymrse g,
9.5
BEEd merchandise planning
TEIR S50 ) i o5 . O 55 5 8% BhO%iE A LS S i e s RS ah.
9.6
EFWMr-% promotional advertising
1) 3 BB A S R I R s .
9.7
EZMR promoter
F e B R 2 T RS G A i MR R T T AR,
d 9.8
EEEW  cross-promotion
A — R BB R ik
9.9
Z#i% promotion cart
A1) FO 36 R S0 w4 16 A PO s . 8 O 1
4. 10
EWNEE®R promolion lee
e BT W) B o S 0O 5 R S A B R e R T I LR R D S L T R
WE AR N R A
an
MM Er & point of purchase advertising( PO
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A RN EN.
9.12
DM #EH#  direct mail(DM)
HEWME MY RUEY. CARE. SRR EELSH LML, LERTH.
9,13
HMAreg preprint
100 IO s 0 0 ohe o R O e T )
9. 14
B shilt
S0 D A DM R 00 50 o B T T DM 00 O S O L
9.15
BR® catalogee marketing
FREL TR Nk iR L A S S O R A R A o 1
GBI B BB H R MR H RS e
AT 0O O O A R T o O
8. 16
HMr-E  off-price advertising
A 9 a0 O R e
9.17
Wf  clearnnce
2 dive B 4T SBUSE Ay R MO0 L BB 1o O O AL AT R A AR TR IS 2
9.18
LM% coupon
0L 0 T L B SR T
9.18
& R+¥ membership card
bl W Y R S R M Fic @S N AR . MmicRSia.
8. 20
BiE  applique
1 0 A o L A U A 0 L o R O T A A b
9.21
B comulative points buying
345 0 0 Y B 0 R T O 00 9 O WO 2 B A T A AN B T R T I
A e 3 O
8.22
o E#E  cumulative points rebates
HERFE-ZHmMANESeM. 0T EH MBERIN.EFSES PR &%
— T H 00 i 7 i
9.23
BMEH  comulative sttraction
i 33 — S0 R fE R A 7 S B (R o WA RS
924
HRE ticins

RO MEEREOMN R B LN - FREERNE.
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9. 25
Hr#% {2 price promotion
R0 ity o A S O S R I 4
9. 26
iR  prodoct line
— SR L Lt e o — R W7 LU i — P R P 2 R P
9,27
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