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Organization Structure
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HAREREERS China Chain Store & Franchise Association (CCFA) is the official represen-

010-68784988
tative of retailing & franchise industry in China . Currently, there are more

than 1000 enterprise members with over 324,000 outlets, including domestic
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& foreign-invested retailers, franchisers, suppliers, and relevant organiza-
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=1 ’% ﬁ L:t% tions. The total sale of CCFA retail members (franchise and food service not
El = =
ﬁ%ﬂ ﬁf% included) was around 3 trillion CNY in 2014, accounting for 11.4% of the
=] =]

entire social consumables retail sales. CCFA participates in policy making
and coordination and safeguards the interests of industry and members, and
provides a series of professional trainings and industry information and data

for our members and establishes platforms for exchange and cooperation.
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